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Ambientes Virtuales 
y Estrategias de 

Aprendizaje

acd
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Fundamentos de
Administración
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TH 
144

Fundamentos de
Administración
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80

TH 
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Consumer
Insights

Consumer
Insights

Ética
Análisis

Matemático

Desarrollo
Sostenible

Realidad Nacional
y Política en el
mundo actual

Emprendimiento
Decisiones basadas en 

datos e IA

Simulación Estratégica 
en Marketing

Simulación Estratégica 
en Marketing

PRE-REQUISITO
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 Informática para el
Marketing
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 Diseño Gráfico II  Diseño Gráfico II 
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 Análisis
Estadístico
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App & Web Design
y Nuevas

Tecnologías
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Publicidad
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ape 
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80
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NeuromarketingNeuromarketing
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80
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Estrategia Social
de la

Comunicación

Consumer
Analytics

acd
24
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80
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Creatividad
Publicitaria
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Digital
Marketing
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Inteligencia de
Negocios
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Social Media
Marketing
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144

Comunicaciones
Integradas al

Marketing
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Marketing
Automation
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TH 
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Canales de
Distribución

Gerencia de
Productos
y Marcas

Marketing de
Servicios

acd
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Branded
Content

acd
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ape 
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Retailing y
Merchadising
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60

TH 
120

Trade Marketing
Marketing
Estratégico

Pricing y
Presupuesto de

Marketing

acd
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TH 
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 Design Thinking
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120

Dirección
Comercial
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Dirección de 
Marketing

acd
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Finanzas para el
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Internacional
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Virtual Environments
and Learning

Strategies

ILL

24

PEL

40

IL

80

TH

144

Language
Skills

ILL

24

PEL

40

IL

80

TH

144

Fundamentals of
Administration

ILL

24

PEL

40

IL

80

TH

144

Fundamentals of
Marketing

ILL

24

PEL

40

IL

80

TH

144

Graphic
Design I

ILL

24

PEL

40

IL

80

TH

144

Ethics

ILL

24

PEL

40

IL

80

TH

144

Mathematical
Analysis

ILL

24

PEL

40

IL

80

TH

144

Informatics for
Marketing

ILL

24

PEL

40

IL

80

TH

144

Consumer
Insights

ILL

24

PEL

40

IL

80

TH

144

Graphic
Design II

ILL

24

PEL

40

IL

80

TH

144

Sustainable
Development

ILL

24

PEL

40

IL

80

TH

144

Statistical
Analysis

ILL

24

PEL

40

IL

80

TH

144

Neuromarketing

ILL

24

PEL

40

IL

80

TH

144

App & Web Design
and New

Technologies

ILL

24

PEL

40

IL

80

TH

144

Advertising

ILL

24

PEL

40

IL

80

TH

144

National Reality
and Politics in the

Contemporary World

ILL

24

PEL

40

IL

80

TH

144

Social Communication
Strategy

ILL

24

PEL

20

IL

40

TH

84

Consumer
Analytics

ILL

24

PEL

40

IL

80

TH

144

Digital
Marketing

ILL

24

PEL

40

IL

80

TH

144

Advertising
Creativity

ILL

24

PEL

40

IL

80

TH

144

Community
Service

CS

60

TH

60

Entrepreneurship

ILL

24

PEL

40

IL

80

TH

144

Data- and AI-Based
Decisions

ILL

24

PEL

40

IL

80

TH

144

Business
Intelligence

ILL

24

PEL

40

IL

80

TH

144

Social Media
Marketing

ILL

24

PEL

40

IL

80

TH

144

Integrated Marketing
Communications

ILL

24

PEL

40

IL

80

TH

144

Marketing
Automation

ILL

24

PEL

36

IL

60

TH

120

Distribution
Channels

ILL

24

PEL

36

IL

60

TH

120

Product and Brand
Management

ILL

24

PEL

36

IL

60

TH

120

Services
Marketing

ILL

24

PEL

36

IL

60

TH

120

Branded
Content

ILL

24

PEL

36

IL

60

TH

120

Professional
Internship

PI

120

TH

120

Retailing and
Merchandising

ILL

24

PEL

36

IL

60

TH

120

Trade
Marketing

ILL

24

PEL

36

IL

60

TH

120

Strategic
Marketing

ILL

24

PEL

36

IL

60

TH

120

Pricing and
Marketing

Budget

ILL

24

PEL

36

IL

60

TH

120

Design
Thinking

ILL

24

PEL

36

IL

60

TH

120

Professional
Internship

PI

120

TH

120

Commercial
Management

ILL

24

PEL

40

IL

80

TH

144

Marketing
Management

ILL

24

PEL

40

IL

80

TH

144

International
Marketing

ILL

24

PEL

40

IL

80

TH

144

Finance for
Marketing

ILL

24

PEL

40

IL

80

TH

144

Strategic Marketing
Simulation

ILL

24

PEL

40

IL

80

TH

144

Symbols Curricular Organization
Unit

Basic

Professional

Curricular Integration Unit

Foundational Core

SYMBOLS:

PREREQUISITE

Regular
Academic

Periods (PAO)

Number of
courses
per PAO

Number of
hours

per PAO

I 5 720

II 5 720

III 5 720

IV 5 720

V 5 720

VI 5 720

VII 5 720

VIII 5 720

Total 40 5760

Abbrev. Learning Components: Hourly
Load

ILL Instructor-led learning 960

PEL Practical-experimental
learning 1540

IL Independent learning 2960

PI Professional Internships 240

CS Community Service 60

TH Total hours 5760

Curricular Integration Unit Courses

Strategic Marketing Simulation

Total Hours 5,760

TOTAL PROGRAM HOURS 5760

Abbrev. Learning
Components

Hourly
Load

NF Foundational Core 1008

NAC Core by Area of
Knowledge 432

THCEG
Total Hours of the
General Education

Curriculum
1440

FC

PAC
Program Aligned

CoreProgram Aligned Core
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