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Symbols Curricular Organization Unit Regular Number of Number of Abbreviation Learning Components: Hourly Load Abbrev. Learning Components Hourly Load
- Academic Courses Hours
Basic Beriods (PAG) PP per PAO ILL Instructor-Led Learning 1920 FC 1008
Professional ! 5 720 PAC Program Aligned Core 432
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Program Alned core v 5 720 Pl Professional Internships** 240
\") 5 720 R R
cs Community Service* 60
SYMBOLS: Vi 5 720
TH Total Course Hours 5760
Vil 5 720
Curricular Integration Unit Courses
Vil 5 720
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Technical note 1: (*) Community service hours are not courses; rather, they correspond to the hours in which community service hours will be completed in that semester.

Technical note 2: (**) Professional internship hours are not courses; rather, they correspond to the hours in which professional internship hours will be completed in that semester.



