
UNIVERSIDAD TECNOLÓGICA ECOTEC

FACULTY OF COMMUNICATION, HUMANITIES AND CREATIVITY

PROGRAM: COMMUNICATION

MODALITY: IN-PERSON
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Language Skills
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Communication
and Leadership
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Graphic Design I
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Visual
Composition
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48
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Communication
Theories
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Research
Methodology
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Ethics
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Graphic Design II

ILL
48
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Photography and
Lighting

ILL
48
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70

TH
144

Corporate
Communication

ILL
48
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Sustainable
Development

ILL
48
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Fundamentals of
Marketing
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Semiotics
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Audiovisual
Production and

Editing
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Public Relations

ILL
48

PEL
26
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70
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144

National Reality
and Politics in the

Current World

ILL
48
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26
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70

TH
144

Consumer
Insights

ILL
48
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70
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144

Advertising

ILL
48

PEL
26
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70
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144

App & Web
Design and New

Technologies

ILL
48

PEL
16
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20
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84

Social
Communication

Strategy

ILL
48
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144

Community
Service

CS
60
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60

Entrepreneurship

ILL
48

PEL
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144

Data- and
AI-Based
Decisions

ILL
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144

Audience and
Media Analysis

ILL
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PEL
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Advertising
Creativity

ILL
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Corporate
Reputation and

Image
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TH
144

Branded Content

ILL
48
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26
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46
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120

Generative AI
Applied to

Communication

ILL
48

PEL
26
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46
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120

Digital
Communication

ILL
48

PEL
26

IL
46
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120

Digital Narratives
and Storytelling

ILL
48

PEL
26

IL
46

TH
120

Corporate Social
Responsibility

ILL
48

PEL
26

IL
46

TH
120

Professional
Internship

PI
120

TH
120

Content
Generation

ILL
48

PEL
26

IL
46

TH
120

Media Products

ILL
48

PEL
26

IL
46

TH
120

Communication
Project

Management

ILL
48

PEL
26

IL
46

TH
120

Advertising
Campaigns, Pitch

& Reel

ILL
48

PEL
26

IL
46

TH
120

Crisis
Management

ILL
48

PEL
26

IL
46

TH
120

Professional
Internship

PI
120

TH
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Social Media
Marketing

ILL
48

PEL
26
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70

TH
144

360 Campaigns

ILL
48

PEL
26

IL
70

TH
144

Communication
Metrics

ILL
48

PEL
26

IL
70

TH
144

Political
Communication
and Lobbying

ILL
48

PEL
26

IL
70

TH
144

Integrative
Project

ILL
48

PEL
26

IL
70

TH
144

Symbols Curricular Organization Unit

Basic

Professional

Curricular Integration Unit

Foundational Core

SYMBOLS:

PREREQUISITE

COREQUISITE

Regular
Academic

Periods (PAO)

Number of
Courses
per PAO

Number of
Hours

per PAO

I 5 720

II 5 720

III 5 720

IV 5 720

V 5 720

VI 5 720

VII 5 720

VIII 5 720

Total 40 5760

Abbreviation Learning Components: Hourly Load

ILL Instructor-Led Learning 1920

PEL Practical and Experiential Learning 1030

IL Independent Learning 2510

PI Professional Internships** 240

CS Community Service* 60

TH Total Course Hours 5760

Curricular Integration Unit Courses

Integrative Project

Total Hours 5,760

Abbrev. Learning Components Hourly Load

NF 1008

CAC 432

THGEC Total Hours of the General
Education Curriculum 1440

Technical note 1: (*) Community service hours are not courses; rather, they correspond to the hours in which community service hours will be completed in that semester.

Technical note 2: (**) Professional internship hours are not courses; rather, they correspond to the hours in which professional internship hours will be completed in that semester.

FC

PAC

Program Aligned Core

Program Aligned Core


